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LIBERTY GLOBAL REPORTS 2010 RESULTS

Achieved All 2010 Growth Targets
Over $5 Billion of Liquidity at Year-End

Targeting $1 Billion of Equity Repurchases in 2011

Englewood, Colorado — February 24, 2011: Liberty Global, Inc. (“Liberty Global,” “LGI,” or the “Company”)
(NASDAQ: LBTYA, LBTYB and LBTYK), today announces financial and operating results for the fourth quarter
(“Q4™ and year ended December 31, 2010. Highlights for the year compared to the same period for 2009
(unless noted), include:*

Organic RGU? additions increased 44% to 859,000, including 319,000 in Q4

Revenue of $9.0 billion, reflecting rebased® growth of 5%

Operating Cash Flow (“OCF”)* of $4.1 billion, representing rebased growth of 6%

Operating income increased by 52% to $1.5 billion

Adjusted Free Cash Flow (“FCF”)° increased 80% to $678 million in 2010, including $272 million in Q4

Liberty Global President & CEO Mike Fries said, “We met or exceeded all of our 2010 guidance targets with
accelerating revenue growth, OCF margin expansion and substantial free cash flow growth. Our next-generation
broadband and digital TV products are widely available and in strong demand, and we feel good about the
Company’s growth prospects in 2011. Our strategy to drive shareholder value continues to focus on strong
organic growth, accretive M&A, and prudent capital structure management.”

“We added 2.4 million digital TV, voice and broadband RGUs in 2010, which was our best performance ever. Our
fourth quarter was particularly strong, with a 34% increase in subscriber growth compared to the prior year
period, and it was a record fourth quarter for both broadband and HD/DVR additions. This volume growth,
together with a 6% increase in ARPU per customer,® fueled the acceleration of our top-line, with rebased revenue
increasing 5% for the full year to $9.0 billion. Strong cost controls drove even faster rebased OCF growth of 6%
to $4.1 billion, while a meaningful decline in our capital intensity led to an 80% increase in adjusted FCF to $678
million.”

“On the M&A front, 2010 was a transformative year for LGl as we exited our Japanese operation and entered the
German market. As a result, over 80% of our business is now squarely focused in Europe. We also announced a
number of other smaller acquisitions such as Aster in Poland, which strengthens our leading position in one of
Europe’s fastest growing cable markets. Looking ahead, we remain well capitalized to pursue additional
consolidation opportunities in our core European markets.”

“Our balance sheet is in great shape from a liquidity and duration perspective. At December 31, we had total
liquidity” of over $5 billion, with cash and equivalents of $3.8 billion, including $2.6 billion of corporate cash.?
Following several recent financings at attractive interest rates, the average duration of our long-term debt is now
approximately seven years, with only 5% of our debt coming due over the next three years. We remain
committed to our strategy of returning capital to shareholders through stock buybacks, and are announcing a $1
billion target for repurchases of equity securities in 2011 after spending a similar amount in 2010. Combined with
the strong operating momentum in our core cable business and our active M&A pipeline, we are excited about
the year ahead.”
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Subscriber Statistics

At December 31, 2010, we served 17.6 million global customers who subscribed to 27.8 million services,
consisting of 16.8 million video, 6.4 million broadband internet, and 4.6 million telephony RGUs. As compared to
our subscriber base at year-end 2009, we increased our RGUs by 6.6 million during 2010, with the acquisition of
Unitymedia in January 2010 accounting for 5.7 million of this total. We finished 2010 with an RGU per customer
ratio of 1.57x, led by our Chilean operation with a ratio of 2.08x, and with 36% of our customer base subscribing
to two or more services. Our core strategy of selling multiple products into the home continues to meet with
success, as we increased our bundled customer base from 5.1 million at December 31, 2009 to 6.4 million at
December 31, 2010.

In 2010, we added 859,000 RGUs, including 319,000 in Q4, reflecting year-over-year increases in RGU additions
of 44% for 2010 and 34% for Q4, respectively. Our full-year 2010 performance was attributable to the inclusion
of Unitymedia's 313,000 post-acquisition RGU additions and reinvigorated growth in our Western European
markets of the Netherlands, Switzerland, Austria and Ireland. All four of these operations improved on a year-
over-year basis, adding a combined 283,000 RGUs during 2010 and representing combined growth of over 250%,
as compared to 2009. The remaining 31% of our 2010 subscriber gains were primarily attributable to our Belgian,
Central and Eastern European (“CEE”) and Chilean operations, which added 116,000, 72,000 and 56,000 RGUs,
respectively. These operations realized a decrease in subscriber additions on a year-over-year basis, in part
reflecting a more competitive environment.

Our video losses increased from 301,000 in 2009 to 350,000 in 2010, including 39,000 attributable to our German
operations. Excluding the impact of Romania in both periods, our video losses would have improved substantially,
declining to a video loss of 257,000 in 2010 from a video loss of 289,000 in 2009. Benefitting from successful fall
campaigns, we realized a Q4 video loss of 37,000, a 10% improvement over the respective prior-year period and
our best quarterly result since Q4 2007.

Led by strong performance in Western Europe, we added 1.1 million digital cable RGUs in 2010, including
332,000 in Q4. One particular area of strength in Q4 was our Swiss operation, which added 42,000 digital cable
subscribers, a record quarter and a nearly 150% increase over the corresponding prior year quarter. On a
consolidated basis, we ended 2010 with 6.8 million digital cable RGUs and digital penetration® of 44%, up from
38% at December 31, 2009. Accelerating demand for HD and DVR services has been the key driver of our
incremental growth, as we increased our combined HD and DVR digital cable subscribers from 1.9 million at year-
end 2009 to 3.0 million at year-end 2010.

In 2010, we added 665,000 broadband internet subscribers, including 199,000 in Q4, and 544,000 telephony
subscribers, including 157,000 in Q4. As compared to our 2009 results, our broadband internet and telephony
additions reflect year-over-year growth of 38% and 31%, respectively. This growth was driven by the positive
contribution of Unitymedia in our 2010 results, as well as our European "Fiber Power" strategy. The latter is best
exemplified by the success that we have seen in our longest-running “Fiber Power” operation, the Netherlands,
which added a combined 214,000 broadband internet and telephony RGUs in 2010, as compared to 110,000
combined RGUs in 2009. With approximately 80% of our European two-way footprint now “Fiber Power” ready,
we will look to capitalize on our broadband speed advantage in 2011.

Revenue

We reported consolidated revenue of $2.43 billion and $9.02 billion for the three months and year ended
December 31, 2010, respectively. These results reflect year-over-year increases of 18% and 20%, respectively,
over the comparable 2009 periods. These reported year-over-year gains were largely driven by the addition of
Unitymedia in 2010. Adjusting for the impact of both foreign currency (“FX”) movements and acquisitions, we
achieved 5% rebased revenue growth for both the three months and year ended December 31, 2010, as
compared to the corresponding periods in 2009.

Our 2010 rebased growth was driven by our Western European operations, with Ireland, Germany, Belgium and
the Netherlands delivering year-over-year growth of 11%, 8%, 7% and 7%, respectively. Collectively, our
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Western European operations posted rebased year-over-year growth of 6% in 2010, as compared with 3% in
2009. Our CEE operations posted modest rebased revenue growth of 1% in 2010, with Poland’s growth of 11%,
largely offset by revenue declines in Romania and Hungary. In terms of our fourth quarter performance, our
Western European operations achieved a rebased growth rate of 6% in Q4 2010, as compared to 4% in Q4 2009,
and our CEE operations improved from a flat quarter in Q4 2009 to 2% rebased growth in Q4 2010. Notably,
Switzerland continues to demonstrate improved revenue trends, delivering its best rebased revenue growth since
the fourth quarter of 2008, and Hungary posted its first positive rebased revenue growth rate since Q4
2008. Outside of Europe, our Australian and Chilean operations reported year-over-year rebased revenue growth
of 5% and 4% in 2010, respectively.

Due in part to our bundling success in 2010, our consolidated operations, other than Unitymedia, generated year-
over-year ARPU per customer growth of 6% on an FX-adjusted basis, resulting in ARPU per customer of $41.24.
Our annual growth was led by our European businesses, with Telenet and UPC Broadband (excluding
Unitymedia), generating FX-neutralized growth of 10% and 5%, respectively. Additionally, our Australian and
Chilean operations reported year-over-year FX-neutralized ARPU per customer growth of 3% and 2%,
respectively.

Operating Cash Flow

For the three months and year ended December 31, 2010, our OCF increased 21% to $1.07 billion and 23% to
$4.11 billion, respectively, as compared to the corresponding prior year periods. Similar to revenue, year-over-
year OCF growth for both periods resulted largely from the inclusion of Unitymedia and organic growth. Adjusting
for FX and acquisitions, we achieved rebased OCF growth of 6% for both the fourth quarter and the year ended
December 31, 2010, respectively. In addition to rebasing for currency exchange rates and acquisitions, these
figures rebase for the impact of a new revenue-based tax that was imposed in Hungary during the fourth quarter
with retroactive effect to the beginning of 2010 (the “Hungarian Tax”). The impact of the Hungarian Tax resulted
in an increase in our operating expenses of approximately $17 million in Q4 2010.

Our Western European operations, which accounted for approximately 78% of our 2010 OCF, achieved year-
over-year rebased OCF growth of 7% in 2010, with our operations in Australia and Chile contributing 5% and 4%
rebased OCF growth, respectively. Partially offsetting this growth, our CEE operations realized a decline of 4% in
rebased OCF on a year-over-year basis, with our Romanian and Hungarian operations adversely impacting our
results. Overall, our standout European performers in 2010 included our German, Belgium, Polish, Irish and Dutch
operations, which realized full-year rebased OCF growth of 12%, 11%, 11%, 9% and 7%, respectively.

In terms of our fourth quarter results, our Dutch operation delivered rebased OCF growth of 10%, their highest in
two years, while our Swiss operation, building upon the momentum exhibited in Q3, realized OCF growth of 6%,
their best quarterly result of 2010. On the other hand, our Chilean operation posted flat rebased OCF growth in
Q4. The lower growth was due largely to the impact of the Chilean mobile initiative, as we incurred approximately
$5 million of start-up expenses during the fourth quarter of 2010. Excluding these costs, our core Chilean cable
business generated 6% rebased OCF growth in the fourth quarter.

We achieved an OCF margin® of 45.6% for the year ended December 31, 2010, a 120 basis point improvement
over our 2009 OCF margin of 44.4%. Our year-over-year margin improvement was largely due to the inclusion of
Unitymedia, which generated an OCF margin of 57.6%. On a segment basis, UPC Broadband and Telenet each
generated an OCF margin of 50.5%, which represents a year-over-year OCF margin increase of 120 basis points
and 80 basis points, respectively. VTR and Austar attained OCF margins of 41.1% and 34.8% for 2010,
respectively, reflecting flat year-over-year performance. Similarly, our OCF margin for the fourth quarter of 2010
improved to 44.1%, as compared to 43.0% for the corresponding prior year quarter. As seen in prior years, our
OCF margin in the fourth quarter was our lowest of the year, reflecting the impact of increased selling and
marketing costs during the quarter to support our successful fall selling season, as well as the impact of the
Hungarian Tax and Chilean mobile initiative.
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Operating Income

For the three months and year ended December 31, 2010, we reported operating income of $418 million and
$1.5 billion, respectively, as compared to $288 million and $1.0 billion for the three months and year ended
December 31, 2009, respectively. The operating income growth for both 2010 periods resulted primarily from the
positive impact of higher OCF that was only partially offset by increased depreciation and amortization expense.

Net Earnings (Loss) Attributable to LGI Stockholders

We reported net earnings attributable to LGI stockholders (“Net Earnings™) of $58 million or $0.22 per diluted
share for the three months ended December 31, 2010, as compared to Net Earnings of $100 million or $0.34 per
diluted share for the three months ended December 31, 2009. The year-over-year decline in earnings was driven
primarily by a lower income tax benefit and higher interest expense in the 2010 fourth quarter as compared to
the prior year period. These decreases were partially offset by higher operating income and earnings from
discontinued operations, as well as lower losses on derivative instruments and lower net earnings attributable to
noncontrolling interests.

For the year ended December 31, 2010, we generated Net Earnings of $388 million or $1.54 per diluted share, as
compared to a net loss attributable to LGl stockholders of $412 million or $1.53 per diluted share for the
corresponding prior year period. The year-over-year improvement in our Net Earnings for 2010 primarily resulted
from the gain that we realized on the disposal of our J:COM interest, as well as higher operating income and
lower net earnings attributable to noncontrolling interests. These items were partially offset by, among other
items, the net effect of higher interest expense, foreign currency transaction losses, and lower income tax
benefits.

Our diluted per share calculations utilized weighted average common shares of 255 million and 307 million for the
three months ended December 31, 2010 and 2009, respectively, and 253 million and 269 million weighted
average shares for the year ended December 31, 2010 and 2009, respectively.

Capital Expenditures and Free Cash Flow

For the year ended December 31, 2010, we reported capital expenditures of $1.79 billion or 19.9% of revenue,
which compares to capital expenditures of $1.68 billion or 22.4% of revenue for the respective 2009 period. The
increase in reported capital expenditures in 2010 as compared to 2009 was directly attributable to the inclusion of
Unitymedia’s capital expenditures of $277 million from the date of acquisition. More importantly, we experienced
a decline of 250 basis points in our capital expenditures as a percentage of revenue in 2010. This was due largely
to our European operations, as both Telenet and UPC Broadband experienced year-over-year declines of 380 and
340 basis points, respectively, to 18.2% and 21.7% of revenue, respectively.

In terms of FCF, we generated $332 million in FCF for the year ended December 31, 2010, as compared to $376
million for the year ended December 31, 2009. On a normalized basis, we achieved Adjusted FCF of $678 million
for the year ended December 31, 2010, as compared to $376 million for the same period in 2009. The increase in
Adjusted FCF on a year-over-year basis was driven by the contribution from Unitymedia and lower capital
expenditures and higher cash provided by operations of our other segments. As further described on page 15,
Adjusted FCF adjusts FCF to include Old Unitymedia’s FCF for the pre-acquisition Q1 2010 period and to eliminate
certain material impacts associated with the acquisition of Unitymedia (the “Unitymedia Transaction”) and the
divestiture of our J:COM interest (the “J:COM Transaction™) in 2010.

Leverage and Liquidity

We had total debt* of $22.5 billion and cash and cash equivalents of $3.8 billion, for net debt'* of $18.6 billion,
at December 31, 2010. As compared to our debt and cash position at September 30, 2010, our Q4 debt and cash
balances reflect increases of approximately $400 million and $640 million, respectively. The increases stem in part
from financing transactions undertaken in November at Telenet, which raised net incremental cash, offset in part
by the translation impact associated with our euro-denominated borrowings, as the U.S. dollar modestly
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strengthened against the euro during the fourth quarter. Additionally, our cash position was also positively
impacted by our fourth quarter free cash flow generation.

At year-end 2010, we had approximately $5.3 billion of consolidated liquidity, consisting of $3.8 billion of cash
and $1.5 billion in borrowing capacity, as represented by the maximum undrawn commitment under each of our
credit facilities.™® Of our consolidated cash, we held $2.6 billion at the parent and our non-operating subsidiaries
and $1.2 billion at our operating subsidiaries.

During 2010 and to-date in 2011, we continue to optimize our capital structure, taking advantage of opportunities
to extend our debt maturity schedule. In the fourth quarter, we undertook refinancing transactions at both
Telenet and Austar, and in the first two months of 2011, we completed two transactions at our UPC credit group
and an additional transaction at Telenet. As a result of this activity, approximately 85% of our consolidated debt
is now due in 2016 and beyond. With respect to our consolidated leverage ratios, we ended Q4 with gross and
net debt ratios of approximately 5.2x and 4.4x, respectively. These ratios decline to 5.0x and 4.1x, after
excluding the $1.2 billion loan that is backed by the shares we hold in Sumitomo Corporation. Additionally, we
estimate that our all-in borrowing cost including swaps™ was approximately 7.7% at December 31, 2010.

New Repurchase Program

As of December 31, 2010, the remaining amount authorized under our most recent stock repurchase program
was $110 million. Subsequent to December 31, 2010, our board of directors has authorized a new program of up
to $1.0 billion for the repurchase of Series A common stock, Series C common stock, securities convertible into
such stock or any combination of the foregoing, through open market and privately negotiated transactions,
which may include derivative transactions.

About Liberty Global

Liberty Global is the leading international cable operator offering advanced video, voice and broadband internet
services to connect its customers to the world of entertainment, communications and information. As of
December 31, 2010, Liberty Global operated state-of-the-art networks serving 18 million customers across 14
countries principally located in Europe, Chile and Australia. Liberty Global's operations also include significant
programming businesses such as Chellomedia in Europe.

Forward-Looking Statements

This press release contains forward-looking statements within the meaning of the Private Securities Litigation
Reform Act of 1995, including our expectations with respect to our 2011 outlook and future growth prospects,
including our continued ability to increase our organic RGU additions, further grow the penetration of our
advanced services, increase our ARPU per customer and improve our OCF margins; our assessment of our
liquidity and access to capital markets, including our borrowing availability, potential uses of our excess capital,
including for acquisitions and continued stock buybacks, and our ability to continue to do opportunistic
refinancings and debt maturity extensions; our expectations with respect to the timing and impact of our
expanded roll-out of advanced products and services, including our next-generation broadband services and
advanced digital video features; the manner, timing and amount of purchases that we may make under the
Company’s repurchase program; our insight and expectations regarding competitive and economic factors in our
markets, the availability of accretive M&A opportunities and the impact of our M&A activity on our operations and
financial performance and other information and statements that are not historical fact. These forward-looking
statements involve certain risks and uncertainties that could cause actual results to differ materially from those
expressed or implied by these statements. These risks and uncertainties include the continued use by subscribers
and potential subscribers of the Company's services and willingness to upgrade to our more advanced offerings,
our ability to meet challenges from competition and economic factors, the continued growth in services for digital
television at a reasonable cost, the effects of changes in technology and regulation, any lingering impact from the
Chilean earthquake, the trading prices of our equity securities, our ability to achieve expected operational
efficiencies and economies of scale, our ability to generate expected revenue and operating cash flow, control
capital expenditures as measured by percentage of revenue, achieve assumed margins and control the phasing of
our FCF, our ability to access cash of our subsidiaries and the impact of our future financial performance, or
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market conditions generally, on the availability, terms and deployment of capital, as well as other factors detailed
from time to time in the Company's filings with the Securities and Exchange Commission (“SEC”) including our
most recently filed Form 10-K. These forward-looking statements speak only as of the date of this release. The
Company expressly disclaims any obligation or undertaking to disseminate any updates or revisions to any
forward-looking statement contained herein to reflect any change in the Company's expectations with regard
thereto or any change in events, conditions or circumstances on which any such statement is based.

For more information, please visit www.lgi.com or contact:

Investor Relations: Corporate Communications:
Christopher Noyes +1 303.220.6693 Hanne Wolf +1 303.220.6678
Molly Bruce +1 303.220.4202 Bert Holtkamp +31 20.778.9800

On January 28, 2010, our indirect subsidiary Unitymedia GmbH (formerly UPC Germany GmbH) acquired 100% of the entity (“Old
Unitymedia™) that owned the second largest cable operator in Germany. On September 16, 2010, we merged Old Unitymedia with
Unitymedia GmbH (“Unitymedia”) and Unitymedia became the surviving corporation. References to Unitymedia in this release refer to
Unitymedia and its predecessors and subsidiaries unless otherwise indicated. In addition, we closed down Unitymedia’s arena segment
effective September 30, 2010, disposed of our interest in J:COM on February 18, 2010 and sold UPC Slovenia on July 15, 2009. The
results of operations, subscriber metrics and cash flows of Unitymedia’s arena segment, J:COM and UPC Slovenia have been classified as
discontinued operations for all periods presented. Accordingly, the financial and statistical information presented herein includes only our
continuing operations, unless otherwise indicated.

Please see page 21 for the definition of revenue generating units (“RGUs”). Organic figures exclude RGUs of acquired entities at the date
of acquisition but include the impact of changes in RGUs from the date of acquisition. Organic figures represent changes on a net basis.
All quarterly and/or annual subscriber/RGU additions or losses refer to organic changes, unless otherwise noted.

For purposes of calculating rebased growth rates on a comparable basis for all businesses that we owned during the respective period in
2010, we have adjusted our historical 2009 revenue and OCF to (i) include the pre-acquisition revenue and OCF of certain entities
acquired during 2009 and 2010 in the respective 2009 rebased amounts to the same extent that the revenue and OCF of such entities
are included in our 2010 results, (ii) exclude the pre-disposition revenue and OCF of certain entities that were disposed or otherwise
deconsolidated during 2009 and 2010 from our rebased amounts for the three months and year ended December 31, 2009 and (iii)
reflect the translation of our 2009 rebased amounts at the applicable average exchange rates that were used to translate our 2010
results. In addition, our total rebased OCF growth rates, as well as the rebased OCF growth rates for Central and Eastern Europe and
Total UPC Broadband Division, reflect the impact of rebasing 2009 results for the Hungarian Tax that was imposed during the fourth
quarter of 2010. Please see page 10 for supplemental information.

Please see page 13 for our operating cash flow definition and the required reconciliation.

Free cash flow or FCF is defined as net cash provided by the operating activities of our continuing operations less capital expenditures of
our continuing operations, each as reported in our consolidated statements of cash flows. We also present Adjusted FCF which adjusts
FCF to include Old Unitymedia’s FCF for the pre-acquisition Q1 2010 period and to eliminate certain material impacts of the Unitymedia
and J:COM Transactions, specifically the costs associated with Old Unitymedia’'s pre-acquisition debt, direct acquisition costs of the
Unitymedia Transaction and U.S. cash tax payments resulting from the gain on the J:COM Transaction. We also eliminate excess tax
benefits from stock-based compensation, which we began recording following the J:COM Transaction. Please see page 15 for more
information on FCF and Adjusted FCF and the required reconciliations.

ARPU per customer relationship refers to the average monthly subscription revenue per average customer relationship. The amounts are
calculated by dividing the average monthly subscription revenue (excluding installation, late fees and mobile telephony revenue) for the
indicated period, by the average of the opening and closing balances for customer relationships for the period. Unless otherwise
indicated, the growth rate for ARPU per customer relationship for LGl and UPC Broadband is not adjusted for currency impacts.

Liquidity refers to our consolidated cash plus the aggregate unused borrowing capacity, as represented by the maximum undrawn
commitments under our subsidiaries’ applicable facilities without regard to covenant compliance calculations.

Corporate cash includes cash at LGl and its non-operating subsidiaries.

Digital penetration is calculated by dividing digital cable RGUs by the total of digital and analog cable RGUs.

OCF margin is calculated by dividing OCF by total revenue for the applicable period.

Total debt includes capital lease obligations.

Net debt is defined as total debt less cash and cash equivalents.

The $1.5 billion amount reflects the aggregate unused borrowing capacity, as represented by the maximum undrawn commitments
under our subsidiaries’ applicable facilities without regard to covenant compliance calculations.

Our gross and net debt ratios are defined as total debt and net debt to annualized OCF of the latest quarter.

Our fully-swapped debt borrowing cost represents the weighted average interest rate on our aggregate variable and fixed rate
indebtedness (excluding capital lease obligations), including the effects of derivative instruments, discounts and commitment fees, but
excluding the impact of financing costs.
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Liberty Global, Inc.
Condensed Consolidated Balance Sheets

December 31, December 31,
2010 2009

in millions

ASSETS
Current assets:
Cash and Cash EQUIVAIENTS..........ciiiiii e e e et e e e e e e e aaa s $ 3,8475 $ 3,269.6
Trade reCEIVADIES, NET.... oottt e e e e e e e eeaan e e e e eeeeanans 922.3 1,016.7
Deferred income taxes .... 300.1 504.2
(01 0= o N 4 =] 0 B TS PP RUPPPTPP 362.8 487.7
TOLAl CUITENT @SSEES ... iiiieeiiiii ettt et e e e e e e et e e e ta e e e e e bba e eeas 5,432.7 5,278.2
T ([ (=T I or= ] o PRSP PUPPPPRPIN 40.6 4,135.8
V=] L0 LT o PP UPPRTSPPPTN 1,073.6 1,008.6
Property and equipment, net...........ccceeeveeviieeiiinneennn. 11,112.3 12,010.7
GOOAWIIl . 11,734.7 13,353.8
Intangible assets subject to amortization, net 2,095.5 2,130.0
(O 1 [ = 11T <) T [ T 1.839.4 1,982.8
0] - L T3 OSSPSR $ 33,328.8 $ 39,899.9
LIABILITIES AND EQUITY
Current liabilities:
ACCOUNTES PAYADIE ... e 566.2 $ 734.9
Deferred revenue and advance payments from subscribers and others 869.8 886.4
Current portion of debt and capital lease obligations ............ccoouiiiii i, 631.7 487.7
DerivatiVe INSTIUMENTS ......iiei e e et e e e e e e e e ee e e e e ea e e e e et e e et eesnaeesneeenn 563.1 741.6
FA ool {0 =T 0] =] (=) SR PP UPPPTT R PUPPPPRPPN 221.2 168.6
Accrued programming .........ceceeeeeeeeereeeeeneeeeenaeaeenns 215.9 185.8
Other accrued and current liabilities 1,222.0 1,330.9
Total current HabIlTIES ........ooi i e 4,289.9 4,535.9
Long-term debt and capital lease obligations..............i i e 21,830.9 25,364.9
Other long-term Habilities ..........oiiiiiiiiiiii e e 3.750.3 3.502.0
10 = L L Lo 11 TP 29,871.1 33,402.8
Commitments and contingencies
Equity:
Total LGI stockholders ...........cooveeiieiiiiiiiiinieeciceiienn, 3,044.6 3,120.1
Noncontrolling interests 413.1 3.377.0
JLIe) = U =T 01 O SPT 3.457.7 6.497.1
Total liabilitieS @Nd EQUILY ......veeereeeeieiieiie e e et e e e st e e e e e e s e eeaeereaaeeeanns $ 33,3288 $ 39,899.9
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Liberty Global, Inc.

Condensed Consolidated Statements of Operations

Three months ended
December 31,

Year ended
December 31,

2010 2009 2010 2009
in millions, except per share amounts
REVENUE ... $ 24256 $ 20583 $ 90169 $ 7.497.4
Operating costs and expenses:
Operating (other than depreciation and amortization) (including stock-based
[ol0] 10T o= o 7= Ua o] 1 ) I PP TPPPPTR PRSP 918.0 803.8 3,347.0 2,875.7
Selling, general and administrative (including stock-based compensation) ........ 468.9 400.5 1,684.1 1,418.7
Depreciation and amortization .............oceeuieeeiiiiiniieiiiieeeees 608.4 553.6 2,368.6 2,082.3
Impairment, restructuring and other operating charges, net 12.5 12.5 122.0 138.3
2,007.8 1,770.4 7.521.7 6.515.0
(@] o<1 = 1] To I 0 Tole] 44T PPN 417.8 287.9 1,495.2 982.4
Non-operating income (expense):
INEEIEST EXPENSE ...ttt e e et e e e e e een e aeaas (355.1) (267.2) (1,343.9) (857.5)
Interest and dividend INCOME.........cooviiiiiiiiiiii e e 8.7 8.0 38.9 48.4
Realized and unrealized losses on derivative instruments, net (172.2) (327.8) (1,146.8) (1,095.2)
Foreign currency transaction gains (10SSes), Net..........ccouiiiiiiiiiiniiiiiieeieie e, (69.4) 26.7 (236.7) 128.2
Realized and unrealized gains (losses) due to changes in fair values of certain
investments and debt, NET ..o e 21.1 (38.3) 127.8 (22.1)
Gains (losses) on debt modifications and extinguishments, net (4.9 0.6 (29.8) (33.4)
Other income (EXPENSE), NET ...iiiiiiiiee e e (2.4) (0.4) (5.6) 0.2
(574.2) (598.4) (2,596.1) (1,831.4)
Loss from continuing operations before income taxes ........c...oceeviiveeiiinieennes (156.4) (310.5) (1,100.9) (849.0)
INCOME taX DENETIL ....eei e e 252.6 768.6 224.9 787.0
Earnings (loss) from continuing OPerations .............ccoeeeevveeeiiiiinneeeeeeeeiiieeeens 96.2 458.1 (876.0) (62.0)
Discontinued operations:
Earnings (loss) from discontinued operations, net of taxes 2.2 (165.6) 49.2 50.4
Gain on disposal of discontinued operations, net of taxes ..........cccccceeevuuennne. 18.2 — 1,390.8 25.7
20.4 (165.6) 1,440.0 76.1
=] =T T 0] oo PP UPPP PP 116.6 292.5 564.0 14.1
Net earnings attributable to noncontrolling iNterests ..........ccoeeeveeeiieeieeeiieeiee e, (59.1) (192.5) (175.8) (426.2)
Net earnings (loss) attributable to LGI stockholders ...........ccoooviveiieiiieniieeeeen, $ 57.5 1000 $ 3882 $ (412.1)
Basic earnings (loss) attributable to LGI stockholders per share:
Continuing operations ...... $ 0.15 125 % (3.96) $ (0.95)
Discontinued operations 0.09 (0.87) 5.50 (0.58)
$ 0.24 0.38 $ 154 $ (1.53)
Diluted earnings (loss) attributable to LGl stockholders per share:
(00T o 1U1TgTo o] o =T - U1 To ] 3 TR $ 0.14 1.07 % (3.96) $ (0.95)
DisCONtINUE OPEFAtIONS ....vvvvvereiereeiieeeeiiiteeeeeereeeeeeeeeeeeeeeeaaeeeaeraaeeeaeeessennes 0.08 (0.73) 5.50 (0.58)
$ 0.22 034 154 $ (1.53)
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Liberty Global, Inc.
Condensed Consolidated Statements of Cash Flows
Year ended
December 31,
2010 2009
in millions

Cash flows from operating activities:

N [= A CEo T 1T Vo TN $ 564.0 $ 14.1
Earnings from discontinued operations (1,440.0) (76.1)
Loss from continUING OPEratioNS .........ciiiiuuiieiiii e e e e et e e e e e e eaa e enes (876.0) (62.0)
Adjustments to reconcile loss from continuing operations to net cash provided by
OPEIAtING ACHIVITIES ¢ttt ettt e e et e r e e e e e e enne e eas 2,999.2 2,117.8
Net cash provided by operating activities of discontinued operations................ccccccco.... 157.0 1,297.5
Net cash provided by operating actiViti€S ..........ceevvuuiieieiii e 2,280.2 3.353.3
Cash flows from investing activities:
Proceeds received upon disposition of discontinued operations, net of deconsolidated
€ash and diSPOSAI COSES ...ttt e e et e e e e e e 3,163.8 167.5
Cash paid in connection with acquisitions, net of cash acquired (2,636.3) (13.5)
Capital EXPENAITUIES ...ttt ettt e e et e e et e e e e e e e e e e eeaa e aeanaaaes (1,791.1) (1,679.6)
Proceeds from sale of investments and other assets ...........ccooviiiiiiiiiiiiiiiii e 12.6 23.2
Other INVeStiNg aCtIVITIES, NET ......ccuuiiiiii et et e e e ae e (34.5) (36.2)
Net cash used by investing activities of discontinued operations ..............cccccceeveeeeennnnn. (88.4) (618.5)
Net cash used by investing actiVities ............cooeeeveiiiiiei e (1,373.9) (2,157.1)
Cash flows from financing activities:
Repayments and repurchases of debt and capital lease obligations (5,813.3) (1,371.3)

BOrrowings Of deDt .......ooueeii e 3,229.5 6,679.6

Change in cash collateral 3,557.8 (3,768.6)
Repurchase of LGI common StocK..............oevievuiieieinnnnns (884.9) (416.3)
Distributions by subsidiaries to noncontrolling interests (196.9) (49.6)
Net cash paid related to derivative instruments .............. (113.5) (21.8)
Payment of financing costs and debt premiums ... (106.0) (230.9)
Excess tax benefits from stock-based COMPENSALION ..........cccuiiiiiiiiieiiiiiiiieeeei e 44.7 —
Proceeds from issuance of LGl common stock to a third party, net — 126.6
Other fiNnancing aCtIVItIES, NET .......ouu et e e 85.0 (2.3)
Net cash used by financing activities of discontinued operations..............cccceveeeeeeeennnnnn. (22.2) (251.1)

Net cash provided (used) by financing activities.............ccoeeeieiie i (219.8) 694.3

Effect of exchange rate changes on cash:
CoNtiNUING OPEIALIONS ...ceuuiiiiitii ettt e e e e et e e e e e as (121.9) 0.9

Discontinued operations 13.3 4.2
TORAD ettt (108.6) 5.1
Net increase (decrease) in cash and cash equivalents:
CoNtINUING OPEIALIONS ....ceuiiiiii ettt et e e e e e e ra e e aanes 518.2 1,463.5
DiSCONTINUEM OPEIALIONS .......eeite ettt e e e e e e e e e e eea e eaas 59.7 432.1
Net increase in cash and cash equivalents ............ccoiviiiiiiiieeciiec e, 577.9 1,895.6
Cash and cash equivalents:
Beginning Of PErIOQ ........couuiiiii e e e 3.269.6 1,374.0
[ aTo [ o] o711 oo PP PTPPPTRRI $ 38475 $ 3,269.6
Cash paid for interest:
CONLINUING OPEIALIONS ...t ettt e e e et e e et e e e e e e eaa e e e et aeeeeaaes $ 1,1646 $ 750.9
DiSCONTINUET OPEIALIONS. ...cetueeeeii et e et e et e et e e et e e et e e e en e e eeae e e ean e e eenaaeens — 75.7
B0 ] - L PP PP $ 11646 $ 826.6
Net cash paid for taxes:
CONLINUING OPEIALIONS ...ttt ettt ettt et e e et e e et e e e e e eaa e e e et e eeeeaaes $ 2671 % 18.4
DiSCONTINUET OPEIALIONS. ...cetueeeeti et ettt et e e et e e et e e et e e e e en e e eaaeeeeanaeeeenaaenas 6.4 197.4
B0 - L PP $ 2735 $ 215.8
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Revenue and Operating Cash Flow

The following tables present revenue and operating cash flow by reportable segment for the three months and year ended
December 31, 2010, as compared to the corresponding prior year periods. All of the reportable segments derive their revenue
primarily from broadband communications and/or direct-to-home satellite (“DTH”) services, including video, broadband
internet and telephony services. Most segments also provide business-to-business services. At December 31, 2010, our
operating segments in the UPC Broadband Division provided services in 10 European countries. Our Other Western Europe
segment includes our operating segments in Austria and Ireland. Our Central and Eastern Europe segment includes our
operating segments in the Czech Republic, Hungary, Poland, Romania and Slovakia. Telenet, VTR and Austar provide
broadband communications services in Belgium, Chile and Australia, respectively. Our corporate and other category includes
(i) less significant consolidated operating segments that provide (a) broadband communications services in Puerto Rico and
(b) video programming and other services in Europe and Argentina and (ii) our corporate category. Intersegment eliminations
primarily represent the elimination of intercompany transactions between our broadband communications and programming
operations, primarily in Europe.

For information regarding changes we have made to our segment presentation, see note 19 to the consolidated financial
statements included in our December 31, 2010 Annual Report on Form 10-K. We present only the reportable segments of our
continuing operations in the following tables.

For purposes of calculating rebased growth rates on a comparable basis for all businesses that we owned during 2010, we
have adjusted our historical revenue and OCF for the three months and year ended December 31, 2009 to (i) include the pre-
acquisition revenue and OCF of certain entities acquired during 2009 and 2010 in our rebased amounts for the three months
and year ended December 31, 2009 to the same extent that the revenue and OCF of such entities are included in our results
for the three months and year ended December 31, 2010, (ii) exclude the pre-disposition revenue and OCF of certain entities
that were disposed or otherwise deconsolidated during 2009 and 2010 from our rebased amounts for the three months and
year ended December 31, 2009 to the same extent that the revenue and OCF of such entities are excluded from our results
for the three months and year ended December 31, 2010, and (iii) reflect the translation of our rebased amounts for the three
months and year ended December 31, 2009 at the applicable average foreign currency exchange rates that were used to
translate our results for the three months and year ended December 31, 2010. In addition, we have reduced our total OCF, as
well as the OCF of Central and Eastern Europe and Total UPC Broadband Division, for the three months and year ended
December 31, 2009 to rebase for the Hungarian Tax that was imposed during the fourth quarter of 2010, with retroactive
effect to the beginning of 2010. These 2009 OCF reductions were computed as if the Hungarian Tax had been imposed in
October 2009 with similar retroactive effect to the beginning of 2009. As a result, our rebased OCF for the three months and
year ended December 31, 2009 includes a HUF 3,847 million ($19 million) reduction for the Hungarian Tax, as compared to a
HUF 3,545 million ($17 million) reduction to OCF that is included in our actual results for the three months and year ended
December 31, 2010. The acquired entities that have been included in whole or in part in the determination of our rebased
revenue and OCF include Unitymedia and two small acquisitions in Europe for the three months ended December 31, 2009
and Unitymedia and four small acquisitions in Europe for the year ended December 31, 2009. The disposed and
deconsolidated entities that were excluded in whole or in part from the determination of our rebased revenue and OCF for the
three months ended December 31, 2009 were two of Chellomedia’s programming distribution businesses and for the year
ended December 31, 2009 were three of Chellomedia’s programming distribution businesses. In terms of acquired entities, we
have reflected the revenue and OCF of these acquired entities in our 2009 rebased amounts based on what we believe to be
the most reliable information that is currently available to us (generally pre-acquisition financial statements), as adjusted for
the estimated effects of (i) any significant differences between GAAP and local generally accepted accounting principles, (ii)
any significant effects of post-acquisition purchase accounting adjustments, (iii) any significant differences between our
accounting policies and those of the acquired entities and (iv) other items we deem appropriate. We do not adjust pre-
acquisition periods to eliminate non-recurring items or to give retroactive effect to any changes in estimates that might be
implemented during post-acquisition periods. As we did not own or operate the acquired businesses during the pre-acquisition
periods, no assurance can be given that we have identified all adjustments necessary to present the revenue and OCF of these
entities on a basis that is comparable to the corresponding post-acquisition amounts that are included in our historical results
or that the pre-acquisition financial statements we have relied upon do not contain undetected errors. The adjustments
reflected in our 2009 rebased amounts have not been prepared with a view towards complying with Article 11 of the SEC's
Regulation S-X. In addition, the rebased growth percentages are not necessarily indicative of the revenue and OCF that would
have occurred if these transactions had occurred on the dates assumed for purposes of calculating our rebased 2009 amounts
or the revenue and OCF that will occur in the future. The rebased growth percentages have been presented as a basis for
assessing 2010 growth rates on a comparable basis, and are not presented as a measure of our pro forma financial
performance for 2009. Therefore, we believe our rebased data is not a non-GAAP financial measure as contemplated by
Regulation G or Item 10 of Regulation S-K.

In each case, the following tables present (i) the amounts reported by each of our reportable segments for the comparative
periods, (ii) the U.S. dollar change and percentage change from period to period and (iii) the percentage change from period
to period on a rebased basis.
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Revenue Three months ended Increase Increase
December 31, (decrease) (decrease)

2010 2009 $ % Rebased %

in millions, except % amounts
UPC Broadband Division:

[CT=] g 4 F=T o R $ 3294 $ — $ 3294 N.M. 10.9
The Netherlands............cooovviiiiiiiiiinaennnnn. 304.1 307.0 (2.9) (0.9 7.7
Switzerland ........oooeiiiiiiii 294.7 274.7 20.0 7.3 2.2
Other Western EUrope .........ccovvevveeveeeeenenn. 213.9 226.8 (12.9) (5.7) 2.5
Total Western EUrope.........ccoceveeevnneenn. 1,142.1 808.5 333.6 41.3 6.1
Central and Eastern Europe ........c.....cc...... 289.0 302.0 (13.0) 4.3) 1.9
Central operations ...........cccceeeevvviieeieeenenns (0.2) 0.8 (1.0) N.M. —
Total UPC Broadband Division................ 1,430.9 1,111.3 319.6 28.8 5.1
Telenet (Belgium) .......ccoooeeiiiiiiiiiiiieeeiiees 452.2 465.8 (13.6) (2.9) 4.8
VTR (Chil) v 219.1 192.6 26.5 13.8 5.6
Austar (Australia) .......ccoooeeeeiiiiiiiiies 177.0 156.7 20.3 13.0 3.9
Corporate and other...........cccoeeviiiiiieieinnes 165.8 153.1 12.7 8.3 —
Intersegment eliminations ..............c.ccc.e.e.. (19.4) (21.2) 1.8 8.5 —
B 0] 7 | $ 24256 $ 2,0583 $ 3673 17.8 5.2
Year ended Increase Increase

December 31, (decrease) (decrease)

2010 2009 $ % Rebased %

in millions, except % amounts
UPC Broadband Division:

GeIMANY ...itieeieee et $ 1,1466 $ — $ 1,146.6 N.M. 7.9
The Netherlands..........cccoovviiiiiiiiiininiennnnn. 1,156.8 1,139.7 17.1 1.5 6.6
Switzerland ........oooeiiiiiiii 1,076.8 1,020.6 56.2 5.5 1.3
Other Western EUrope .........ccvvvevvveeveeennen.. 820.3 835.3 (15.0) (1.8) 3.2
Total Western EUrope.........ccccoevevvvnneennn. 4,200.5 2,995.6 1,204.9 40.2 4.9
Central and Eastern Europe 1,109.4 1,120.5 (11.2) (1.0) 0.5
Central Operations ...........ccccvveeeeeeeeeeennnnee. 0.7 1.2 (0.5) (41.7) —
Total UPC Broadband Division................ 5,310.6 4,117.3 1,193.3 29.0 3.9
Telenet (Belgium) ........ccovevveiiininineerieeninnnn. 1,727.2 1,674.6 52.6 3.1 7.2
VTR (Chil) e 798.2 700.8 97.4 13.9 4.1
Austar (Australia) .......ccoooeeeviiiiiiiiiiis 652.7 533.9 118.8 22.3 5.4
Corporate and other...........cccceoviiiiiiiieinnees 608.6 548.9 59.7 10.9 —
Intersegment eliminations ..............ccccceuvee. (80.4) (78.1) (2.3) (2.9) —
TOtal e $ 90169 $74974 $ 15195 20.3 5.0

N.M. — Not meaningful
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Three months ended Increase Increase
Operating Cash Flow December 31, (decrease) (decrease)
2010 2009 $ % Rebased %6"
in millions, except % amounts
UPC Broadband Division:
Germany.....cccccvveeeeeeeennn. 188.1 $ — $ 188.1 N.M. 8.3
The Netherlands 180.0 178.7 1.3 0.7 9.5
Switzerland ........oooeviiiiii 163.1 147.2 15.9 10.8 5.5
Other Western EUrOpe..........cceevvvueeeeeenennns 102.3 109.9 (7.6) (6.9) 1.0
Total Western EUrope.........ccccoevevvvnneennn. 633.5 435.8 197.7 45.4 6.7
Central and Eastern EUrope ...............ccceee. 121.4 152.4 (31.0) (20.3) (3.5
Central 0perations ...........ccceeeeeevuninnieeenennns (46.0) (50.5) 4.5 8.9 —
Total UPC Broadband Division................ 708.9 537.7 171.2 31.8 5.4
Telenet (Belgium) .......coooooiiiiiiiiiiiiiieies . 2131 2.7 13 10.3
VTR (Chile) ..eeeieeeiieenan. . 82.3 6.6 8.0 0.2
Austar (Australia)................ . 52.0 11.3 21.7 12.3
Corporate and other (0.3) (6.9) N.M. —
Total o . $ 884.8 $ 184.9 20.9 5.7
Year ended Increase Increase
December 31, (decrease) (decrease)
2010 2009 $ % Rebased %6*
in millions, except % amounts
UPC Broadband Division:
GEIMANY ..vvvveieeeeeeeeeeeeeeeeeeetaeeeaeeeeeeeeeeeeees $ 6599 $ — $ 659.9 N.M. 12.0
The Netherlands..........ccccoovviiiiiiininiennnnn. 675.8 665.4 10.4 1.6 6.8
Switzerland ..o 596.7 564.4 32.3 5.7 1.4
Other Western EUrOpe..........cccevvvueeeeeenennns 380.8 392.3 (11.5) (2.9) 2.1
Total Western EUrope.........cccceeeevvvnneennne. 2,313.2 1,622.1 691.1 42.6 5.9
Central and Eastern Europe ........c.....cc...... 528.6 574.3 (45.7) (8.0) (3.7)
Central 0perations ..........ccccceeevvvviiiineenennns (160.2) (165.2) 5.0 3.0 —
Total UPC Broadband Division................ 2,681.6 2,031.2 650.4 32.0 4.1
Telenet (Belgium) 872.8 832.6 40.2 4.8 11.0
VTR (Chile) .. 327.7 288.4 39.3 13.6 4.0
Austar (Australia) 226.9 185.4 41.5 22.4 5.3
Corporate and other............ccccvvveeiieerieenennn, (0.4) (5.5) 5.1 N.M. —
TOtal e $ 41086 $3,332.1 $ 776.5 23.3 5.8

N.M. — Not meaningful

! In addition to rebasing for currency exchange rates and acquisitions, we have also rebased 2009 results for the Hungarian Tax that was imposed

during the fourth quarter of 2010. This impacts the line items of Central and Eastern Europe, Total UPC Broadband Division and Total. Please see
page 10 for supplemental information.
12
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Operating Cash Flow Definition and Reconciliation

Operating cash flow is not a GAAP measure. Operating cash flow is the primary measure used by our chief operating decision
maker to evaluate segment operating performance. Operating cash flow is also a key factor that is used by our internal
decision makers to (i) determine how to allocate resources to segments and (ii) evaluate the effectiveness of our management
for purposes of annual and other incentive compensation plans. As we use the term, operating cash flow is defined as revenue
less operating and selling, general and administrative expenses (excluding stock-based compensation, depreciation and
amortization, provisions for litigation, and impairment, restructuring and other operating charges or credits). Other operating
charges or credits include (i) gains and losses on the disposition of long-lived assets, (ii) direct acquisition costs, such as third-
party due diligence, legal and advisory costs, and (iii) other acquisition-related items, such as gains and losses on the
settlement of contingent consideration. Our internal decision makers believe operating cash flow is a meaningful measure and
is superior to other available GAAP measures because it represents a transparent view of our recurring operating performance
that is unaffected by our capital structure and allows management to (i) readily view operating trends, (ii) perform analytical
comparisons and benchmarking between segments and (iii) identify strategies to improve operating performance in the
different countries in which we operate. We believe our operating cash flow measure is useful to investors because it is one of
the bases for comparing our performance with the performance of other companies in the same or similar industries, although
our measure may not be directly comparable to similar measures used by other public companies. Operating cash flow should
be viewed as a measure of operating performance that is a supplement to, and not a substitute for, operating income, net
earnings (loss), cash flow from operating activities and other GAAP measures of income or cash flows. A reconciliation of total
segment operating cash flow to our operating income is presented below.

Three months ended Year ended
December 31, December 31,
2010 2009 2010 2009
in millions
Total segment operating cash flow from continuing operations................ $ 1,069.7 $ 8848 $ 4,1086 $ 3,332.1
Stock-based compensation expense (31.0) (30.8) (122.8) (129.1)
Depreciation and amortization ...........ccoceevvieeeiiiiii e (608.4) (553.6) (2,368.6) (2,082.3)
Impairment, restructuring and other operating charges, net (12.5) (12.5) (122.0) (138.3)
OPEIAtiNG INCOME ...vee et ceteeeetee e et e etee e et e e et e e steeesreeeseeeeereeesneens $ 4178 $ 2879 $ 14952 $ 9824

13
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Summary of Debt, Capital Lease Obligations and Cash and Cash Equivalents

The following table? details the U.S. dollar equivalent balances of our third-party consolidated debt, capital lease obligations
and cash and cash equivalents at December 31, 2010:

Capital Debt and Cash

Lease Capital Lease and Cash

Debt® Obligations Obligations Equivalents
in millions

LGI and its non-operating subsidiaries .... $ 2,353.6 $ — $ 2,353.6 $ 2,602.7
UPC Holding (excluding VTR) ................. 10,657.7 32.1 10,689.8 84.1
VTR e — 0.9 0.9 91.0
Unitymedia .................... 3,679.5 668.0 4,347.5 78.4
Telenet......cccoevveeiieeeen. 3,452.8 407.3 3,860.1 854.9
AuStar .......ccceeieeeiiieee, 791.6 — 791.6 1111
Chellomedia........cccuiviieiiiiiiiiiiiecci 254.9 — 254.9 15.4
Liberty Puerto RiCO ........cccvvveeeviiiieeeennnn, 164.2 — 164.2 8.0
Other operating subsidiaries................... — — — 1.9
Total LGI e $ 21,3543 $ 11083 $  22,462.6 $ 38475

Capital Expenditures

The following table highlights our capital expenditures per category for the indicated periods:

Three months ended Year ended
December 31, December 31,
2010 2009 2010 2009
in millions
Customer premises equUIPMENt.........cuueeeeeeeeeiiiiireeeeeeeeeeiieeeeenn $ 1536 $ 1583 % 657.1 % 766.8
Scalable infrastructure 76.1 80.3 264.4 225.7
Line extensions................ 43.0 43.1 142.7 168.1
Upgrade/rebuild..........coouuiiiiii e 48.3 57.8 165.5 238.3
U o] oo ] A ox= T o] | - | SRR 78.9 96.0 258.3 269.2
Unitymedia 89.5 — 276.8 —
Other including Chellomedia ..........ccoevvvieiiiiiiiiieicece e 4.4 4.3 26.3 11.5
Total capital eXpenditures..........ccccevveeiiiieiiiiinie e $ 4938 $ 4398 ¢ 1,7911 $ 1,679.6
Capital expenditures as % of revenue ............oooeveeeemviiiiiineeneenns 20.4% 21.4% 19.9% 22.4%

Except as otherwise indicated, the amounts reported in the table include the named entity and its subsidiaries.
Debt amounts for UPC Holding and Telenet include senior secured notes issued by special purpose entities that are consolidated by each.
14
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Free Cash Flow and Adjusted Free Cash Flow Definition and Reconciliation

We define FCF as net cash provided by the operating activities of our continuing operations less the capital expenditures of
our continuing operations, each as reported in our consolidated statements of cash flows. We also present Adjusted FCF which
adjusts FCF to include Old Unitymedia’s FCF for the pre-acquisition Q1 2010 period and to eliminate certain material impacts
of the Unitymedia and J:COM Transactions, specifically the costs associated with Old Unitymedia’s pre-acquisition debt, direct
acquisition costs of the Unitymedia Transaction and U.S. cash tax payments resulting from the gain on the J:COM Transaction.
We also eliminate excess tax benefits from stock-based compensation, which we began recording following the J:COM
Transaction. FCF and Adjusted FCF are not GAAP measures of liquidity.

We believe that our presentation of FCF provides useful information to our investors because this measure can be used to
gauge our ability to service debt and fund new investment opportunities. In addition, we believe that Adjusted FCF is
meaningful because it provides investors with a better baseline for comparing our ongoing FCF profile. FCF and Adjusted FCF
should not be understood to represent our ability to fund discretionary amounts, as we have various mandatory and
contractual obligations, including debt repayments, which are not deducted to arrive at this amount. Investors should view
FCF and Adjusted FCF as supplements to, and not substitutes for, GAAP measures of liquidity included in our consolidated
cash flow statements. The following table highlights the reconciliation of our continuing operations’ net cash provided by
operating activities to FCF and FCF to Adjusted FCF for the indicated periods:

Three months ended Year ended
December 31, December 31,
2010 2009 2010 2009
in millions

Net cash provided by operating activities of continuing operations ........... $ 7115 $ 7016 $2,123.2 $2,055.8
Capital expenditures of continuing operations (493.8) (439.8) (1,791.1) (1,679.6)

B e eee s $ 2177 $ 2618 $ 3321 $ 376.2
O PPN $ 2177 $ 2618 $ 3321 $ 376.2
Old Unitymedia’s FCF adjustment for pre-acquisition Q1 2010 period* ...... — — (42.0) —
Post-acquisition payments associated with Old Unitymedia’s capital

SETUCTUTE ...ttt ettt e et et et e e eteetnereeneeseeereane e 13.2 — 64.9 —
Unitymedia direct acquisition COSES®...........c.oiiieieeeeeee et — — 50.0 —
Excess tax benefits from stock-based compensation”.............cccceeeveven... 4.2) — 44.7 —
Tax payments on J:COM diSPOSAl ......ccevruuumiiiieeiiiiiie e 44.9 — 228.0 —

AJUSTEA FCF ...ttt et eare e e $ 2716 $ 2618 $ 6777 $ 376.2

Represents the estimated FCF of Old Unitymedia (exclusive of interest and derivative payments associated with Old Unitymedia’s pre-acquisition
debt) during the pre-acquisition Q1 2010 period.
Represents interest and derivative payments on Old Unitymedia’s pre-acquisition debt during the post-acquisition period. These payments were
reflected as a reduction of cash provided by operations in our consolidated cash flow statement. Old Unitymedia’'s pre-acquisition debt was repaid
on March 2, 2010 with part of the proceeds of the debt incurred for the Unitymedia Transaction. Payments on one of Old Unitymedia’s legacy
derivative instruments will continue into 2011.
Represents the direct acquisition costs that were paid in connection with the Unitymedia Transaction. These payments were reflected as a
reduction of cash provided by operations in our consolidated cash flow statement.
In Q1 2010, we recorded previously accumulated and unrecorded excess tax benefits from stock-based compensation as a result of the utilization
of substantially all of our U.S. tax benefits to offset a portion of the tax liability arising from the J:COM Transaction. In future periods, we will
continue to record these excess benefits as they arise to the extent that we have current U.S. taxes payable. The hypothetical cash flows
associated with our excess tax benefits are reported as an increase to cash flows from financing activities and a corresponding decrease in cash
flows from operating activities in our cash flow statement.
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Customer Breakdown and Bundling

The following table provides information on the geography of our customer base and highlights our customer bundling metrics
at December 31, 2010, September 30, 2010 and December 31, 2009:®

December 31, September 30, December 31, Q4’10 /7 Q3’10 Q4’10 /7 Q4°09
2010 2010 2009 (% Change) (% Change)
Total Customers
UPC Broadband 13,415,100 13,422,500 9,102,200 (0.1%) 47.4%
Telenet......cccevveeiiinnn. 2,274,400 2,288,200 2,342,400 (0.6%) (2.9%)
VTR e 1,068,600 1,068,800 1,054,300 0.0% 1.4%
Other ..o, 885,000 883,000 868,300 0.2% 1.9%
LGI Consolidated............cccvvunnnn... 17,643,100 17,662,500 13,367,200 (0.1%) 32.0%
Total Single-Play Customers.............. 11,258,300 11,459,100 8,242,600 (1.8%) 36.6%
Total Double-Play Customers............ 2,640,500 2,615,100 2,415,800 1.0% 9.3%
Total Triple-Play Customers.............. 3,744,300 3,588,300 2,708,800 4.3% 38.2%
% Double-Play Customers
UPC Broadband...........cccevvuininennnee. 13.3% 13.1% 17.6% 1.5% (24.4%)
Telenet 26.5% 26.1% 23.7% 1.5% 11.8%
VTR e 21.9% 22.4% 21.7% (2.2%) 0.9%
LGI Consolidated..........cccuuuvuiiiieennnn. 15.0% 14.8% 18.1% 1.4% (17.1%)
% Triple-Play Customers
UPC Broadband...........cccccuvuivniniennen 18.9% 18.0% 17.4% 5.0% 8.6%
Telenet. ..o 31.6% 30.5% 27.8% 3.6% 13.7%
LY I 42.8% 41.8% 42.4% 2.4% 0.9%
LGI Consolidated...........cccvuvueereennnnnn. 21.2% 20.3% 20.3% 4.4% 4.4%
RGUs per Customer Relationship
UPC Broadband.............cccoeeevennnnnnn. 1.51 1.49 1.52 1.3% (0.7%)
1.90 1.87 1.79 1.6% 6.1%
2.08 2.06 2.07 1.0% 0.5%
1.57 1.55 1.59 1.3% (1.3%)
ARPU per Customer Relationship Table
The following table provides ARPU per customer relationship® for the indicated periods:
Year ended December 31, FX Neutral
2010 2009 % Change % Change®’
UPC Broadband.............cevieiiiiiiiiiiiiieeeeeeeeeceiin € 22.29 € 23.65 (5.8%) (8.8%)
UPC Broadband (excluding Unitymedia).................. € 25.67 € 23.65 8.5% 5.1%
Telenet 39.48 € 35.74 10.5% 10.5%
VTR e 29,091 CLP 28,564 1.8% 1.8%
A 0 1 - | RN 72.37 AUD 70.28 3.0% 3.0%
LGI Consolidated 36.09 $ 38.79 (7.0%) (7.3%)
LGI (excluding Unitymedia) 41.24 $ 38.79 6.3% 6.0%

8 Unitymedia is included in the December 31, 2010 and September 30, 2010 columns within UPC Broadband.
ARPU per customer relationship refers to the average monthly subscription revenue per average customer relationship and is calculated by

dividing the average monthly subscription revenue (excluding installation, late fees and mobile telephony revenue) for the indicated period, by the
average of the opening and closing balances for customer relationships for the period. Customer relationships of entities acquired during the
period are normalized. Unless otherwise indicated, ARPU per customer relationship for UPC Broadband and LGI Consolidated are not adjusted for

currency impacts.
10

applicable 2010 period are applied to the 2009 results.

FX neutral percentage change represents the percentage change on a year-over-year basis adjusted for FX impacts. Average FX rates for the
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Fixed Income Overview

The following tables provide preliminary financial information for UPC Holding B.V. (“UPC Holding”) and Chellomedia
Programming Financing HoldCo B.V. (“Chellomedia Programming”) and are subject to completion of the respective financial
statements and to finalization of the respective compliance certificates for the fourth quarter of 2010. Chellomedia
Programming is a component of our Chellomedia business, which generated revenue of approximately €352 million in 2010,
including €96 million in Q4 2010.

Three months ended Year ended
December 31, December 31,
2010 2009 2010 2009
UPC Holding:** in millions
REVENUE. .. .cceee e € 972.2 € 882.9 € 3,739.9 € 3,453.9
[ € 452.5 € 420.0 € 1,775.5 € 1,662.8
Chellomedia Programming:**
REVENUE. ... € 89.5 € 71.6 € 320.3 € 261.6
€ 12.8 € 15.9 € 61.9 € 56.9

Debt, Cash and Leverage at December 31, 20102

Total Debt™? Cash Sr. Leverage Total Leverage
in millions
UPC HOIAING .. € 7,998.4 € 123.1 3.69x 4.58x
Chellomedia Programming € 190.7 € 10.1 3.43x 3.43x

Operating Cash Flow Definition and Reconciliations

Operating cash flow is not a GAAP measure. For additional discussion of OCF, please see page 13. The following tables
provide the reconciliations of OCF to operating income:

Three months ended Year ended
December 31, December 31,
2010 2009 2010 2009
UPC Holding in millions
Total segment operating cash flow...........ccccoooiiiiiiii . € 4525 € 420.0 € 1,7755 € 1,662.8
Stock-based compensation EXPENSE .......c.uvvveiieieeeeiiiiiiiieee e 2.7) 4.1) (17.3) (15.1)
Related-party fees and allocations, net..........ccccoeevvvieiiiiiieieeennnnnn. (9.0) (7.8) (18.1) (30.6)
Depreciation and amortization ..............coeuvuiiiiiiiii e, (236.0) (258.3) (974.0) (1,048.5)
Impairment, restructuring and other operating charges, net......... (5.9) (1.9) (16.0) (90.5)
Operating INCOME .....uuiiiiiie e e et e e e e e e e aaans € 198.9 € 1484 £ 7501 £ 478.1
Chellomedia Programming
Total segment operating cash flow...............ccccvviiiiiiiiinnnn, € 128 € 159 € 619 € 56.9
Stock-based compensation expense .. (0.3) 0.2) (1.0 (0.8)
Related-party management fees ....... (2.2) (3.4) (10.2) (9.1)
Depreciation and amortization ..............ooeevuiiiiiiiiiiieiiiee e, (6.3) (6.0) (24.2) (25.1)
Impairment, restructuring and other operating charges................ (3.4) (1.3) (26.5) (3.6)
OPErating iNCOME ......cccuveeeeeieeeeecireeeeeieeeeeteeeeeetreeeeeaeeeeennaeas € 0.6 £ 50 € 01 € 18.3

" The UPC Holding amounts for the three months and year ended December 31, 2009 have been recast to reflect a common control transfer that
occurred during the fourth quarter of 2009 as if the transfer had occurred on January 1, 2009. This common control transfer involved the transfer of
two subsidiaries that perform certain corporate and administrative functions to another LGI subsidiary outside of UPC Holding. The Chellomedia
Programming amounts for the three months and year ended December 31, 2009 have been recast to reflect a common control transfer that occurred
during the first quarter of 2010 as if the transfer had occurred on January 1, 2009. This common control transfer involved the transfer of two
businesses from another LGI subsidiary to Chellomedia Programming.

In the covenant calculations for UPC Holding, we utilize debt figures which take into account currency swaps calculated at the weighted average FX
rates across the period. Reported OCF and debt may differ from what is used in the calculation of the respective covenants. The ratios for each of
the two entities are based on December 31, 2010 results, and are subject to completion of our fourth quarter bank reporting requirements. The
ratios for each entity are defined and calculated in accordance with the applicable credit agreement. As defined and calculated in accordance with
the UPC Broadband Holding Bank Facility, senior leverage refers to Senior Debt to Annualized EBITDA (last two quarters annualized) and total
leverage refers to Total Debt to Annualized EBITDA (last two quarters annualized) for UPC Holding. For Chellomedia Programming, senior leverage
refers to Senior Net Debt to Annualized EBITDA (last two quarters annualized) and total leverage refers to Total Net Debt to Annualized EBITDA (last
two quarters annualized).

3 Total debt includes capital lease obligations. Debt for UPC Holding and Chellomedia Programming reflects third-party debt only.

1.

[N)
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Old Unitymedia Financial Review

Three months ended Year ended
December 31, December 31,
2010 2009 2010 2009
in millions
REVENUE .....ceieeeeeeeeee e, € 2425 € 2187 € 937.3 € 8714
Operating Cash FIOW ..........c..eviienninees € 1386 € 1281 € 538.6 € 480.2

Capital Expenditures....

66.3 € 63.1 € 2273 € 227.2

Old Unitymedia OCF Definition and Reconciliation

Operating cash flow is not a GAAP measure. For additional discussion of OCF, please see page 13. The following table
provides a reconciliation of OCF to operating income:

Three months ended Year ended
December 31, December 31,
2010 2009 2010 2009
in millions

Total segment operating cash flow........ € 138.6 € 128.1 € 538.6 € 480.2
Stock-based compensation ................... — (4.1) (7.3) (6.0)
Related party fees and allocations......... (6.4) — (23.8) —
Depreciation and amortization®®............ (90.8) (78.3) (355.3) (289.4)
Other operating charges (1.9) (1.0) (4.9) (1.1)

Operating Income .........cccceeeeevnneees € 395 € 447 € 1473 € 1837

14

15

In accordance with the indenture and agreements governing its debt instruments, Unitymedia prepares its consolidated financial statements in
accordance with International Financial Reporting Standards, as adopted by the European Union (“EU-IFRS”). The financial information presented
above is derived from unaudited condensed consolidated financial statement information that was converted to GAAP by making adjustments to Old
Unitymedia’s EU-IFRS consolidated financial statements. As we did not own or operate Old Unitymedia for periods prior to January 28, 2010, no
assurance can be given that we have identified all adjustments necessary to present the pre-acquisition revenue, OCF and capital expenditures of
Old Unitymedia in accordance with GAAP. The financial information above has been adjusted to exclude arena, which we began classifying as a
discontinued operation in the third quarter of 2010. The financial information presented above should be read in conjunction with the EU-IFRS
consolidated financial statements of Old Unitymedia as of December 31, 2009 and 2008 and for the years ended December 31, 2009, 2008 and
2007. Old Unitymedia’s consolidated financial statements can be found on our website (www.lgi.com). There are significant differences between EU-
IFRS and GAAP. Direct acquisition costs incurred by the acquiring LGI subsidiary are not included in the reconciliation above. See footnote 1 on page
6.
Depreciation and amortization for the year ended December 31, 2010 includes amounts calculated based on (i) Old Unitymedia’s historical cost basis
for the period from January 1, 2010 through January 28, 2010 (the predecessor period) and (ii) LGI's allocated cost basis arising from the
consideration paid to acquire Old Unitymedia for the period from January 29, 2010 through December 31, 2010 (the successor period). Although the
combining of predecessor and successor amounts is not in accordance with GAAP, we have presented these amounts on a combined basis to assist
the reader in making comparisons between the periods. The amounts presented for depreciation and amortization for the three months and year
ended December 31, 2009 are calculated based on Old Unitymedia’s historical cost basis.
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Consolidated Operating Data — December 31, 2010

Video Internet Telephony
Two-way
Homes Homes Customer Total Analog Cable Digital Cable DTH MMDS Total Homes Homes

Passed® Passed® Relationships® RGUs® Subscribers® Subscribers® Subscribers™ Subscribers® Video Serviceable® Subscribers®®” Serviceable™" Subscribers™?

UPC Broadband Division:
GEIMaNY......cccuvveeeeeiiiiiieeeesineeens 8,718,900 8,183,600 4,555,100 6,047,600 2,954,200 1,533,800 — — 4,488,000 8,183,600 780,300 8,183,600 779,300
The Netherlands®........................ 2,789,500 2,682,000 1,895,000 3,470,200 997,900 894,200 — — 1,892,100 2,719,800 843,600 2,690,900 734,500
Switzerland®® .............ccoveveinnnn 2,061,800 1,729,600 1,555,100 2,357,700 1,055,500 464,800 — — 1,520,300 2,122,500 510,200 2,122,100 327,200
AUSEHA. .. 1,168,900 1,168,900 705,500 1,292,100 257,900 268,800 — — 526,700 1,168,900 439,800 1,169,400 325,600
Ireland 875,300 671,700 533,500 785,500 108.400 316.500 — 65,000 489,900 671,700 199,200 607,700 96,400
Total Western Europe 15,614,400 14,435,800 9,244,200 13,953,100 5,373,900 3,478,100 — 65,000 8,917,000 14,866,500 2,773,100 14,773,700 2,263,000
Hungary 1,250,100 1,236,200 889,500 1,416,900 334,900 247,500 189,700 — 772,100 1,236,200 369,300 1,238,700 275,500
ROMaANIa ... 2,069,600 1,635,700 1,156,400 1,552,200 645,900 283,900 226,600 — 1,156,400 1,635,700 255,000 1,573,900 140,800
Poland .......ccoooviiiiiiiiieeeen 2,049,500 1,938,900 1,096,400 1,770,100 650,300 370,700 — — 1,021,000 1,938,900 524,600 1,938,800 224,500
Czech Republic.......ccccevveeniiennnne 1,326,900 1,217,600 755,400 1,205,300 112,500 411,800 85,500 — 609,800 1,217,600 408,400 1,213,500 187,100
Slovakia.......ocvveeeeiiiiiiieeeeeeees 495,100 445,400 273,200 367,100 136.400 85,200 37,500 2,700 261,800 408,400 71,300 408,400 34,000
Total Central & Eastern Europe ... 7,191,200 6.473.800 4,170,900 6,311,600 1,880,000 1,399,100 539,300 2,700 3,821,100 6,436,800 1,628,600 6,373,300 861.900
Total UPC Broadband Division.. 22,805,600 20,909,600 13,415,100 20,264,700 7,253,900 4,877,200 539,300 67,700 12,738,100 21,303,300 4,401,700 21,147,000 3,124,900
Telenet (Belgium) ......cccooevvveveerainnnns 2,818,800 2,818,800 2,274,400 4,315,600 1,032,500 1,241,900 = — 2,274,400 2,818,800 1,226,600 2,818,800 814,600

The Americas:

VTR (Chile)... 2,679,300 2,028,300 1,068,600 2,217,600 289,000 608,700 — — 897,700 2,028,300 698,000 2,017,300 621,900
Puerto Rico... 352,200 352,200 120,700 211,300 — 81,300 — — 81,300 352,200 81,300 352,200 48,700
Total The Americas ... 3,031,500 2,380,500 1,189,300 2,428,900 289,000 690,000 — — 979,000 2,380,500 779,300 2,369,500 670,600
Austar (Australia) ........ccccceerevveeeeenns 2,536,800 — 764,300 764,300 — — 764,200 — 764,200 30,400 100 — —

Grand Total..........ccooevvieinennn. 31,192,700 26,108,900 17,643,100 27,773,500 8,575,400 6,809,100 1,303,500 67,700 16,755,700 26,533,000 6,407,700 26,335,300 4,610,100
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UPC Broadband Division:

Germany.......
The Netherlands...

Switzerland ...

Austria

Total Western Europe...

Hungary

Romania

Slovakia
Total Central & Eastern Europe
Total UPC Broadband Division

Telenet (BEIGiUM) ..cooiiiviiieeiiiiiieeeeeiieee e

The Americas:
VTR (Chile)
Puerto Rico ...

Total The AMEriCas .........cccceveveiiiiiiiieiies

Austar (Australia)

Grand Total .........ccooeviiiiiiiiiccc e

ORGANIC GROWTH SUMMARY:

UPC Broadband Division (excluding Germany) .......

GEIMANY ettt
Total UPC Broadband Division

Telenet (Belgium)

The AMErICaS ......ccuuveiiiiiiiiiiiicciie s
Austar (Australia)

Total Organic Change ....

ADJUSTMENTS:
Q4 2010 Switzerland adjustment
Q4 2010 Germany adjustment

Net Adjustments..............eeueeeeeiiiinninnns

Total Net Adds (Reductions)

Subscriber Variance Table — December 31, 2010 vs. September 30, 2010

Video Internet Telephony
Two-way

Homes Homes Customer Total Analog Cable Digital Cable DTH MMDS Total Homes Homes
Passed® Passed® Relationships® RGUs® Subscribers® Subscribers®®  Subscribers™  Subscriibers® Video Serviceable® Subscribers™®  Serviceable™ Subscribers™?
(113,700) (49,200) (4,100) 95,500 (53,600) 42,100 — — (11,500) (49,200) 53,900 (49,200) 53,100
7,000 18,800 (14,700) 45,300 (53,100) 38,400 — — (14,700) 18,500 28,000 18,800 32,000
32,700 15,500 (17,900) (700) (49,700) 33,100 — — (16,600) 21,500 9,300 21,300 6,600
1,900 1,900 (1,000) 15,800 (11,700) 11,300 — — (400) 1,900 4,700 2,400 11,500
(1,000) 23,000 2,500 22,800 (6,900) 7,900 — (1,900) (900) 23,000 14,500 29,500 9,200
(73,100) 10,000 (35,200) 178,700 (175,000) 132,800 — (1,900) (44,100) 15,700 110,400 22,800 112,400
6,000 5,700 13,300 30,100 (22,600) 21,700 11,800 — 10,900 5,700 11,200 5,800 8,000
700 3,300 400 (2,000) (48,300) 20,300 28,400 — 400 3,300 (1,000) 3,300 (1,400)
9,500 24,100 10,100 37,900 (33,600) 37,900 — — 4,300 24,100 25,700 24,100 7,900
3,600 4,100 2,500 13,900 (10,700) 9,400 2,200 — 900 4,100 9,400 4,100 3,600
900 1,000 1,500 6,200 (9,400) 6,900 3,500 (300) 700 1,400 3.400 1,400 2,100
20,700 38,200 27,800 86,100 (124,600) 96,200 45,900 (300) 17,200 38,600 48,700 38,700 20,200
(52,400) 48,200 (7.400) 264,800 (299,600) 229,000 45,900 (2,200) (26,900) 54,300 159,100 61,500 132,600
6,200 6,200 (13,800) 35,800 (86,900) 73,100 — — (13,800) 6,200 29,800 6,200 19,800
13,600 13,300 (200) 15,700 (19,400) 22,200 — — 2,800 13,300 8,300 13,300 4,600
1,500 1,500 (200) 900 — (900) — — (900) 1,500 1,600 1,500 200
15,100 14,800 (400) 16.600 (19,400) 21,300 — — 1,900 14,800 9,900 14,800 4,800
6.300 — 2,200 2,200 — — 2,300 — 2,300 — (100) — —
(24,800) 69,200 (19,400) 319,400 (405,900) 323,400 48,200 _(2,200) (36,500) 75,300 198,700 82,500 157,200
33,300 92,000 (3,300) 169,300 (254,400) 195,300 45,900 (2,200) (15,400) 98,100 105,200 105,300 79,500
16,500 74,700 (4,100) 95,500 (53,600) 42,100 — — (11,500) 74,700 53,900 74,700 53,100
49,800 166,700 (7.400) 264,800 (308,000) 237,400 45,900 (2,200) (26,900) 172,800 159,100 180,000 132,600
6,200 6,200 (13,800) 35,800 (86,900) 73,100 — — (13,800) 6,200 29,800 6,200 19,800
15,100 14,800 (400) 16,600 (19,400) 21,300 — — 1,900 14,800 9,900 14,800 4,800
6,300 — 2,200 2,200 — — 2,300 — 2,300 — (100) — —
77,400 187,700  _ (19.400) 319400 (414.300) _331,800 48200 _(2.200) _ (36.,500) _193.800 _198.700 _ 201,000 _157.200
28,000 5,400 — — 8,400 (8,400) — — — 5,400 — 5,400 —
(130,200) (123,900) — — — — — — — (123,900) — (123,900) —
(102,200) (118,500) _ — 8,400 (8.400) - = = (118500) _____ — _(118.500) =
69200 _(19,400) 319,400 (405,900) _323.400 48200 _(2,200) _(36,500) __75,300 _198,700 __ 82,500 _157,200
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Footnotes for Operating Data and Subscriber Variance Tables
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Homes Passed are homes or residential multiple dwelling units that can be connected to our networks without materially extending the distribution plant, except for DTH and Multi-channel Multipoint (microwave) Distribution System (“MMDS”) homes. Our
Homes Passed counts are based on census data that can change based on either revisions to the data or from new census results. With the exception of Austar, we do not count homes passed for DTH. With respect to Austar, we count all homes in the
areas that Austar is authorized to serve as Homes Passed. With respect to MMDS, one MMDS customer is equal to one Home Passed. Due to the fact that we do not own the partner networks (defined below) used in Switzerland and the Netherlands (see
note 13) or the unbundled loop and shared access network used by one of our Austrian subsidiaries, UPC Austria GmbH (“Austria GmbH”), we do not report homes passed for Cablecom’s partner networks or the unbundled loop and shared access
network used by Austria GmbH.

Two-way Homes Passed are Homes Passed by those sections of our networks that are technologically capable of providing two-way services, including video and internet services and, in most cases, telephony services. Due to the fact that we do not own
the partner networks used in Switzerland and the Netherlands or the unbundled loop and shared access network used by Austria GmbH, we do not report two-way homes passed for Cablecom’s or the Netherlands’ partner networks or the unbundled loop
and shared access network used by Austria GmbH.

Customer Relationships are the number of customers who receive at least one of our video, internet or voice services that we count as Revenue Generating Units (“RGUs”), without regard to which, or to how many services they subscribe. To the extent
that RGU counts include equivalent billing unit (“EBU”) adjustments, we reflect corresponding adjustments to our Customer Relationship counts. For further information regarding our EBU calculation, see Additional General Notes to Tables below.
Customer Relationships generally are counted on a unique premise basis. Accordingly, if an individual receives our services in two premises (e.g., primary home and vacation home), that individual generally will count as two Customer Relationships. We
exclude mobile customers from Customer Relationships. For Belgium, Customer Relationships only include customers who subscribe to an analog or digital cable service due to billing system limitations.

Revenue Generating Unit is separately an Analog Cable Subscriber, Digital Cable Subscriber, DTH Subscriber, MMDS Subscriber, Internet Subscriber or Telephony Subscriber. A home, residential multiple dwelling unit, or commercial unit may contain one
or more RGUs. For example, if a residential customer in our Austrian system subscribed to our digital cable service, telephony service and broadband internet service, the customer would constitute three RGUs. Total RGUs is the sum of Analog Cable,
Digital Cable, DTH, MMDS, Internet and Telephony Subscribers. RGUs generally are counted on a unique premise basis such that a given premise does not count as more than one RGU for any given service. On the other hand, if an individual receives
one of our services in two premises (e.g. a primary home and a vacation home), that individual will count as two RGUs for that service. Each bundled cable, internet or telephony service is counted as a separate RGU regardless of the nature of any
bundling discount or promotion. Non-paying subscribers are counted as subscribers during their free promotional service period. Some of these subscribers may choose to disconnect after their free service period. Services offered without charge on a
long-term basis (e.g., VIP subscribers, free service to employees) generally are not counted as RGUs.

Analog Cable Subscriber is a home, residential multiple dwelling unit or commercial unit that receives our analog cable service over our broadband network. In Europe, we have approximately 403,300 “lifeline” customers that are counted on a per
connection basis, representing the least expensive regulated tier of basic cable service, with only a few channels.

Digital Cable Subscriber is a home, residential multiple dwelling unit or commercial unit that receives our digital cable service over our broadband network or through a partner network. We count a subscriber with one or more digital converter boxes that
receives our digital cable service in one premise as just one subscriber. A Digital Cable Subscriber is not counted as an Analog Cable Subscriber. As we migrate customers from analog to digital cable services, we report a decrease in our Analog Cable
Subscribers equal to the increase in our Digital Cable Subscribers. Individuals who receive digital cable service through a purchased digital set-top box or through a “digicard,” but do not pay a monthly digital service fee are counted as Digital Cable Subscribers to
the extent that such individuals are subscribing to our analog cable service. At December 31, 2010, we included 38,600 of these subscribers in the Digital Cable Subscribers reported for Cablecom. In the case of Cablecom, we estimate the number of such
subscribers using publicly available data. A “digicard” is a small device that allows customers with a common interface plus (“CI+”) enabled television set who subscribe to, or otherwise have purchased access to our digital cable services, to view such services
without a digital set-top box. Subscribers to digital cable services provided by Cablecom over partner networks receive analog cable services from the partner networks as opposed to Cablecom.

DTH Subscriber is a home, residential multiple dwelling unit or commercial unit that receives our video programming broadcast directly via a geosynchronous satellite. Austar’s DTH RGUs include 138,700 commercial RGUs that are calculated on an EBU
basis.

MMDS Subscriber is a home, residential multiple dwelling unit or commercial unit that receives our video programming via MMDS.

Internet Homes Serviceable are Two-way Homes Passed that can be connected to our network, or a partner network with which we have a service agreement, for the provision of broadband internet services if requested by the customer, building owner
or housing association, as applicable. With respect to Austria GmbH, we do not report as Internet Homes Serviceable those homes served either over an unbundled loop or over a shared access network.

Internet Subscriber is a home, residential multiple dwelling unit or commercial unit that receives internet services over our networks, or that we service through a partner network. Our Internet Subscribers in Austria include 78,900 residential digital
subscriber line (“DSL™) subscribers of Austria GmbH that are not serviced over our networks. Our Internet Subscribers do not include customers that receive services from dial-up connections. Unitymedia offers a 128 Kbps wholesale internet service to
housing associations on a bulk basis. Our Internet Subscribers in Germany include 5,400 subscribers within such housing associations who have requested and received a modem that enables the receipt of Unitymedia’s 128 Kbps wholesale internet
service.

Telephony Homes Serviceable are Two-way Homes Passed that can be connected to our network, or a partner network with which we have a service agreement, for the provision of telephony services if requested by the customer, building owner or
housing association, as applicable. With respect to Austria GmbH, we do not report as Telephony Homes Serviceable those homes served over an unbundled loop rather than our network.

Telephony Subscriber is a home, residential multiple dwelling unit or commercial unit that receives voice services over our networks, or that we service through a partner network. Telephony Subscribers exclude mobile telephony subscribers. Our
Telephony Subscribers in Austria include 57,000 residential subscribers of Austria GmbH that are not serviced over our networks.

Pursuant to service agreements, Cablecom and, to a much lesser extent, the Netherlands offer digital cable, broadband internet and telephony services over networks owned by third-party cable operators (“partner networks”). A partner network RGU is
only recognized if there is a direct billing relationship with the customer. Homes Serviceable for partner networks represent the estimated number of homes that are technologically capable of receiving the applicable service within the geographic regions
covered by the applicable service agreements. Internet and Telephony Homes Serviceable with respect to partner networks have been estimated by Cablecom. These estimates may change in future periods as more accurate information becomes
available. At December 31, 2010, Cablecom’s partner networks account for 99,400 Customer Relationships, 156,900 RGUs, 64,500 Digital Cable Subscribers, 392,900 Internet Homes Serviceable, 392,500 Telephony Homes Serviceable, 55,300 Internet
Subscribers, and 37,100 Telephony Subscribers. In addition, partner networks account for 479,500 of Cablecom’s digital cable homes serviceable that are not included in Homes Passed or Two-way Homes Passed in our December 31, 2010 subscriber
table.

Additional General Notes to Tables:

With respect to Chile and Puerto Rico, residential multiple dwelling units with a discounted pricing structure for video, broadband internet or telephony services are counted on an EBU basis. With respect to commercial establishments, such as bars, hotels and
hospitals, to which we provide video and other services primarily for the patrons of such establishments, the subscriber count is generally calculated on an EBU basis by our subsidiaries (with the exception of Telenet, which counts commercial establishments on a
per establishment basis). EBU is generally calculated by dividing the bulk price charged to accounts in an area by the most prevalent price charged to non-bulk residential customers in that market for the comparable tier of service. As such, we may experience
variances in our EBU counts solely as a result of changes in rates. Telenet leases a portion of its network under a long-term capital lease arrangement. These tables include operating statistics for Telenet's owned and leased networks. On a business-to-business
basis, certain of our subsidiaries provide voice, broadband internet, data and other services to businesses, primarily in Switzerland, Belgium, the Netherlands, Austria, Hungary, Ireland and Romania. We generally do not count customers of these services as
subscribers, customers or RGUs. In Germany, homes passed reflect the footprint, and two-way homes passed and internet and telephony homes serviceable reflect the technological capability, of our network up to the street cabinet, with drops from the street
cabinet to the building generally added, and in-home wiring generally upgraded, on an as needed or success-based basis.

While we take appropriate steps to ensure that subscriber statistics are presented on a consistent and accurate basis at any given balance sheet date, the variability from country to country in (i) the nature and pricing of products and services, (i) the distribution
platform, (iii) billing systems, (iv) bad debt collection experience and (v) other factors add complexity to the subscriber counting process. We periodically review our subscriber counting policies and underlying systems to improve the accuracy and consistency of
the data reported on a prospective basis. Accordingly, we may from time to time make appropriate adjustments to our subscriber statistics based on those reviews.

Subscriber information for acquired entities is preliminary and subject to adjustment until we have completed our review of such information and determined that it is presented in accordance with our policies.
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